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6. CHF SAHYOG





CHF conducted 1st health camp on December 24, 2021. 

A total number of 119 children were screened for 

Cardiac Abnormalities and three of them were diagnosed with CHD .

We thank our Donor Partner 

PARISSA SIKAND & SIMPLIFY GROWTH!



THE INFRASTRUCTURE PEOPLE

















1. Patient Journey.

2. Documentary: Life After Chd Surgery.

3. Following Up On Old Patients.

4. Giving Hope To All The Chd Parents. 

5. Message To All The Chd Warrior And Chd Parents 

Not To Lose Hope.

6. Starting Chd Parents Group.



When Ashu first visited Child Heart Foundation, she was around seven to eight months pregnant. It was then that 

she discovered her child had a cardiac condition. She was scared and didn't know what to do at the time. A 

referral from Safdarjung Hospital brought her to dr. Vikas sir, who founded Child Heart Foundation. He 

examined Maanik and informed her of the condition and that he would require surgery for him to survive.But 

she didn't have the necessary funds for the operation, nor did she have the courage to determine what to do and 

what not to do. She had given up hope and told Dr. Vikas sir, "she might not be able to give birth to this child since 

she didn't have the money needed to pay for the procedure," but Dr. Vikas sir gave her the hope and confidence 

she needed. He assured her that she wouldn't have to worry about money since Child Heart Foundation would 

cover her child's operation and that everything would be OK.







1. Website Engagement

a. 300 + Visitors per Day

b. Seo 1 Rank in India

c. Seo 2nd in World



2. Website Chat Enquires Enable

a. Visitor Friendly

b. Chats Available

c. Help Retain Outstation Patients

d. One Click Chat

e. Details Collected For Future

Conversation 



3. Social Media Outreach: 30000+ Reach Every Month

a. Facebook (Presence In 80+groups)

b. Instagram

c. Twitter

d. Linkedin

e. Pinterest

f. Youtube

g. Whatsapp 



4. Engaging Followers With

a. Creative Poster 

b. Video

c. Slide

d. Comic Strip

e. Doodly Video







a. Fundraising Story

b. Around Surgery Period

c. Post-Surgery





PAYTM
CIPLA LIMITED
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